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Tourist behavior of Thai students: A Case Study of Samed Island
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Jeerawan Kaewsanga
Abstract

The aim of this research is 1) to study the traveling behavior of Thai students to Samed island 2)
to determine their satisfaction in traveling to Samed island and 3) to study correlation between their
traveling behavior and their satisfaction. The population is focused on group samplings of 384 students,
both male and female, at the educational level starting from diploma or equivalence, bachelor degree or
equivalence, Master degree and doctoral degree, who are used to visit Samed island. Research instrument
used in this study is questionnaires. The data derived is analyzed and presented in term of percentage,
mean and standard deviation. The statistical methods used are Chi-Square and One Way Analysis of
Variance (ANOVA).

The research reveals that the majority of samples perceive Samed island information from
television. They visit the island for their first times, mostly during the public holiday, traveling by private
car, with amount of expenses at 3,001-5,000 baht per person. Friends are their companions.

Satisfaction of Thai students in traveling to Samed island:

1. Their satisfaction in overall aspect of Samed island is at very satisfied level, a place is their
most satisfied.

2. Their satisfaction in Samed island for the aspect of a tourist place is at very satisfied level,
natural surroundings are their most satisfied.

3. Their satisfaction in Samed island for the aspect of facilities is at very satisfied level, the
adequate numbers of souvenir shops for tourist needs is their most satisfied.

4. Their satisfaction in Samed island for the aspect of services/accommodations is at very
satisfied level, the landscape around accommodations is their most satisfied.

5. Their satisfaction in Samed island for the aspect of services/restaurants is at very satisfied
level, the variety of bar and restaurants is their most satisfied.

6. Their satisfaction in Samed island for the aspect of services/activities is at very satisfied level,
the variety of day and night leisure activities is their most satisfied.

7. Their satisfaction in Samed island for the aspect of services/souvenir is at very satisfied level,

the unique of Samed souvenir is their most satisfied.



Thai students’ tourist behaviors correlated to satisfaction in the aspects of place, facilities,

service/accommodations, service/restaurants and services/activities except service/souvenir.

Key words: Behavior, Thai students, Samed island



